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• Three aspects of social influences 
(positive vs negative comments, 
physical social network vs online 
social network, peer effect vs social 
norm) are investigated;

• People make limited effort in energy 
efficiency adoption;

• Social influences have more impact 
on low-cost (purchase cost) than 
high-cost products;

• Peers (neighbors, friends, and family 
member) have stronger impact than 
general public.
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Table 1- Latent class model for appliance adoption

Simulating interventions for encouraging energy efficiency adoption 

Figure 1- Model structure Figure 2- Agent decision process

Note: *** indicates significance at the 1% level. ** indicates significance at the 5% level. *
indicates significance at the 10% level.


